Background Note on Women Entrepreneurship in Canada

Small and medium-sized enterprises (SMEs) are significant drivers of economic growth and employment within Canada's economy, accounting for 99.8 percent of all businesses and 90.2 percent of privately employed individuals. SMEs are also key drivers of job creation, accounting for 95.5 percent of all private jobs created from 2005 to 2015. On average, small businesses created about 100,000 net jobs each year over that period. 

Facts and Figures on Canadian Women Entrepreneurs 
What is the typical Canadian woman in a business like? What kinds of businesses do Canadian women entrepreneurs choose to start and develop?  
· Women business owners are generally younger than their male counterparts, in 2007 averaging 48.5 years of age compared with 51.1 years of age for male business owners. 
· In 2007, 51 percent of women business owners had more than 10 years of management or ownership experience compared with 74 percent of male business owners.
· Women entrepreneurs are much more likely to choose to start and run small businesses in the retail and service sectors. A greater concentration of women-run SMEs is present in professional services, accommodation, and food services. 
· Women entrepreneurs do not make as much money as male entrepreneurs although the gap appears to be closing. 
· There were 950,000 self-employed women in Canada in 2012, accounting for 35.6% of all self-employed persons.  
· 47% of SME's are entirely or partly owned by women.
· The proportion of women-owned businesses that plan to expand their business is generally higher than men. By that, the majority of female-owned firms with growth intentions are significantly more active in hiring new employees than majority male-owned firms.
· Among established businesses (non-start-ups), the percentage of female entrepreneurs rose from 27% in the early 1990s to 33% in 2012.
· The percentage of majority women-owned SMEs that were micro-businesses (fewer than five employees) was 81 percent in 2007, just higher than 79 percent for majority male-owned micro-businesses.  

Why do Canadian women start up their businesses?
· A flexible work schedule is a greater motivator for women planning to open their own business (63%) than for men planning to do so (51%).
· 36 percent of men and only 23 percent of women plan to open a business to become wealthy.
· The majority of women and men entrepreneurs (69 and 64 percent respectively) seem to be equally driven by a love for what they do or hope to do.
· Women are less likely than men to start a business because they want to be their own boss. Women are more likely to employ a spouse or a child and to be first-time business owners.

What tends to be the main obstacles for Canadian women in business?
· Majority female-owned firms were just as likely to seek to finance as majority male-owned firms in 2007 but were less likely to be approved for debt financing than majority male-owned firms.
· In 2007, rising business costs were the top perceived obstacle to growth for both majority female-owned and majority male-owned firms; however, female business owners appeared to be more concerned about this obstacle than male business owners.  


A report conducted by PayPal Canada and Barraza & Associates in 2018, reveals that Canadian women who launch businesses earn, on average, 58 % less than male entrepreneurs. According to the report, one of the key obstacles for women launching businesses in Canada is access to venture capital funding. Almost half the women surveyed as part of the study reported that they had trouble securing the external investment needed to scale, whereas almost 70 % of men surveyed said they found it easier. As a result of these challenges, 70 % of the women surveyed stated that they’d financed their small business growth through their personal credit card debt. 

In 2016, The Bank of Montreal conducted a survey on Women, Entrepreneurship, and Risk. Of the women who participated in the survey, 80% believed that women face greater obstacles than men when acquiring loans from banks. According to the study, “Lack of access to capital prevented many women from growing their businesses or slowed the process of growth because they had to self-finance their growth.”
Even though women in Canada have come a long way in terms of equality in the workplace, the evidence suggests a gender gap still exists with respect to the treatment of female business leaders or entrepreneurs. 
There are grants, loans, and mentorship programs available to women looking to start or expand a business in Canada. There are also numerous support organizations for women entrepreneurs, which help connect with business advisors and peers who can help develop skills and achieve business goals. These organizations may also offer business resources, mentorship and networking opportunities to help get started.   
Before starting a business and during its growth women entrepreneurs also have access to information on business plans, doing market research, registering and naming their business, managing employees, marketing and sales, selling to governments, regulation and taxation, permits and licensing.
The non-exhaustive list of funding and support organizations is:
· PARO Centre for Women's Enterprise
· Femmessor — Réussir en affaires
· Alberta Women Entrepreneurs
· Women's Enterprise Centre (Manitoba)
· Women's Enterprise Centre (British Columbia)
· Women Entrepreneurs of Saskatchewan Inc.
· Microlending for Women in Ontario Program
· BDC — Woman entrepreneur
· Atlantic Canada Opportunities Agency Women in Business Initiative
· WEI’s Women’s Enterprise Initiative Loan Program
· Royal Bank of Canada entrepreneurship programs for small business owners
· Startup Canada Women Founders Fund by Evolocity Financial Group
· WBE Canada Certification (explaining how a business can be certified as a Women Business Enterprise in order to increase access to contract opportunities in Canada and abroad.
· PEI Business Women's Association
· Women in Business New Brunswick
· Women's Policy Office (raising awareness about gender equity related activities, violence prevention initiatives, and statistics and research on issues affecting women).
· Business Women in International Trade (providing key contacts, trade events, market opportunities and export advice from experienced businesswomen).
· Mompreneurs® (network of entrepreneurial moms looking to be empowered, connect and learn from other mompreneurs across Canada).

Brief description of interesting and innovative support programs:
· Canada Small Business Financing Program
The Canada Small Business Financing Program (CSBFP) facilitates access to affordable financing for SMEs to establish, expand, modernize and improve their businesses, which ultimately stimulates economic growth and creates jobs for Canadians.
The CSBFP is a statutory loan loss-sharing program. Under the CSBFP, the Government of Canada and financial institutions (which include chartered banks and credit unions) share the risk of providing SMEs with term loans for acquiring real property and/or equipment and making leasehold improvements. The government is liable to pay 85 percent of eligible losses on defaulted loans registered under the program. By sharing the burden of risk on loans, the Government of Canada and private sector lenders are able to increase the amount of financing extended to SMEs.
Under the program, a small business can apply for a loan at a financial institution of its choice. Financial institutions provide financing to small businesses operating in all sectors, except agriculture, in all provinces and territories. Not-for-profit and religious organizations are also excluded. Lenders are responsible for all credit decisions, approving loans, disbursing loan proceeds, registering loans with the CSBFP, administering loans and, in the event of default, realizing on security and guarantees.
About 65% of CSBFP supported enterprises and all SMEs in Canada are majority owned by men, while 14% and 16%, respectively, are wholly or majority owned by women.

· The Eileen Fisher Women-Owned Business Grant Program
The fashion label gives up to 10 recipients a year a minimum grant of $10,000 each. To qualify, businesses must have 51% women ownership, have been around for at least three years, revenue of less than $1 million per year, and be focused on creating environmental and social change.
Applications are open annually for a short window during April and May. Applications should demonstrate a feasible business plan, an innovative idea and clearly explain how funds would be used.
 
· Pitch for the Purse
The Forum for Women Entrepreneurs has run their Pitch for the Purse contest for the past two years and is exclusively open to women entrepreneurs in Canada. The program is aimed at helping women gain access to capital by improving their pitching skills and involves training, education, and mentorship.
The winner of the pitch finale gets $25,000 to finance their business. Previous winners and applicants have said that merely by entering Pitch for the Purse, they gained invaluable business contacts and experiences.
 
· The Amber Grant
The Amber Grant, launched by Womensnet, has been supporting women entrepreneurs for two decades. They award a qualifying grant of $1,000 per month and then these candidates are eligible for a $9,000 grant at the end of the year.
Womensnet is looking for people speaking from the heart who are obviously passionate about their business as opposed to ones that are overly corporate and full of business language. They stress that a business of any size can win, as long as it is an original and exciting idea.
 
· Cartier Women’s Initiative Awards
The Cartier Women’s Initiative Awards is jointly operated by Cartier, McKinsey & Company and INSEAD business school. Top prize is a grant of $100,000 with the first runner-up receiving $30,000.
The grant is available for women entrepreneurs in any country whose businesses are in their early stages of development and follow a for-profit model.
 
· #Angels
Led by a group of current and former Twitter employees, the #Angels are a group of women that invest in tech start-ups run by women.
 
· Celebrate Ontario
The Celebrate Ontario grant is an initiative by the provincial government to help organizations hold events which increase tourism. The 2018 fund was over $20 million and will help support over 300 festivals throughout the year.
Winners include a host of Ontario’s cultural events such as Canadian Music Week and The Stratford Festival. The grant provides up to $150,000 for new events and up to $300,000 for existing ones.
[bookmark: toc0][bookmark: toc1]This is not exclusively women focused program, but taking into account that women are much more active in tourism sector than men, this is a great opportunity for women entrepreneurs.
 




Success stories from Canadian women entrepreneurs
1. Kristell Tremblay
Construction KT Inc.
[image: https://canadabusiness.ca/site/assets/files/87374/80846-photo_officielle_de_k__tremblay.260x0-is.jpg]Where some people see risk, Kristell Tremblay sees an opportunity. What some could consider to be a disadvantage, she turns into an asset. This 33-year-old young entrepreneur, with character and candor, is one of those people who know where they are going. When told she was crazy to start her own company in the construction industry considering the unfavourable market conditions, Kristell didn't get discouraged. As the head of Construction KT Inc. Kristell is part of the small community of 2.9% of female owners of small and medium sized businesses in the construction industry in Canada. Being young and being a women business owner in an industry largely dominated by men is not a very common situation and can seem like an overwhelming challenge.
Entrepreneur by nature
The daughter of a business owner, Kristell always knew she was an entrepreneur by nature and it didn't take her very long before following in her engineer father's path. After graduating with a degree in mechanical engineering, she worked in a factory where she realized that it was hard for her to practice leadership in this male-dominated environment and eventually decided to switch to the construction industry. It was only after completing several jobs that she realized she was able to run her own business, so she decided to take the plunge and start her own company, Construction KT Inc.
"We are general construction contractors that renovate schools, works on renovation and repairs as well as redevelopment projects, mainly in the Montreal area," explains Kristell. "We specialize in structural concrete repair, underground parking lots, condominiums, concrete balconies, surface coatings, and more."
Being an entrepreneur in the construction industry is not easy. One of the greatest challenges for Kristell is to stay informed and understand the many laws that govern this industry.  When the construction industry is not performing very well this doesn't mar Kristell's optimism, or her determination. "In 2012, many businesses had to close their doors, I saw this more as an opportunity than a threat," Kristell shared. "It eventually opened up space for young people and even if the year is hard for everyone, we hope to continue and to see a progression. We don't allow ourselves to be discouraged."
Kristell can count on the support of mentors to guide her on her entrepreneurial journey, especially that of her father, who acts more like a coach who gives her advice on risk taking and the emotional aspects of being an entrepreneur.
Paving her own path
Kristell also owes her success to her strong character. When asked if she sees the fact of being young and being female as a disadvantage, her answer was categorical. "I have always seen this as an advantage because I don't pass unnoticed. When I pitch my business, I want everyone to remember me and my business," she said. Kristell admits that her strong character also contributes to this: "If you want to be heard in the construction industry, don't let people push you around. You have to make your mark and work hard to keep it."
Although her position as a business owner makes it easier to practice leadership, this young entrepreneur knows that nothing can be taken for granted. "You must be familiar with your records, come prepared to the meetings and know what to say to your team. I put myself on the same level as everyone else. I don't try to impose myself as the boss. I ask for their opinion, arguments, and suggested solutions. At the same time, this allows me to hear about their needs."
For Kristell, honesty is a key element of her credibility. "When people ask me questions to which I don't have the answers, I respond by saying I don't know, and tell them I will check and get back to them with the information," Kristell shares. "This is very important, especially in construction. [...] so if you provide them with the wrong answer they will find out." Kristell also tells us that humour is the best weapon when working in construction. "Keep smiling, have a good attitude and voila!"
Volunteering, social and community involvement
After lots of talk about the importance of networking with her mentors, Kristell decided to get involved as a volunteer with several organizations. She is the alternating contributor to the vice-presidency in entrepreneurship of the young Chamber of Commerce of Quebec, manager of networking at the Ordre des ingénieurs du Québec, and she recently joined the board of l'Association patronale des entreprises en construction du Québec. In addition to the opportunity to directly influence changes in the industry, it is a great way to make contacts and benefit from the expertise of more experienced peers.
Kristell also believes in the importance of mutual support within the small community of women entrepreneurs in construction. She is a volunteer in the network Les ELLES de la construction which aims to promote the role of women in the construction industry." Les ELLES has changed my life. I make contacts, I network. There are also women who are business owners like me, who have the same journey and exactly the same questions that I have," Kristell shares. "Some started their business before me, others are younger than me, therefore we can support each other."
It is clear that Kristell is an entrepreneur engaged in the issue of gender equality within her industry, and is constantly pushing the boundaries. She notably gave a speech "Gender equality: beyond the prejudices" during which she stressed the importance of women holding positions in which they excel and feel comfortable.
Construction KT inc.
Construction KT inc. specializes in structural concrete repair, underground parking lots, condominiums, concrete balconies et surface coatings.
This success story is provided by Futurpreneur Canada – helping aspiring business owners aged 18-39 launch successful businesses across Canada.

2. Linda Miller
EWI Works
[image: https://canadabusiness.ca/site/assets/files/89315/lindamillerheadshot.260x0-is.png]Adapting to new challenges to better herself has always been in Linda's repertoire. She began EWI Works, an ergonomics service provider, 25 years ago with an Occupational Therapy degree from the University of Alberta with the goal of integrating ergonomics into her occupational therapy practice. Shortly after starting she realized she needed to go back to school for the betterment of her company. "I knew in order to get solutions; I had to understand how products were developed." So she completed her Master's degree in Environmental Design from the University of Calgary. "I wanted to know how to consult with industrial designers, architects, and interior designers to highlight occupant needs and how they can be incorporated into the design of space and products." To round out her impressive education, she went back to her roots for her doctorate in 2012, completing a Doctorate in Occupational Therapy from Boston University.
As a leader of a company with offices in Edmonton and Calgary, one of Linda's biggest strengths has been her willingness to adapt to the marketplace "I'm very much a person that likes to experiment," Linda said. "If there's a new technology or a new way of doing something, I'm not scared to go out and try it." This eagerness to try new things has been important for Linda recently as she realized that in order to grow, EWI Works must become an active player in the digital arena. EWI Works has done extraordinarily well in Alberta but in order to expand outside of the province's borders, they will have to develop software in the form of apps that will replace some of their in-person service calls. "We really know our business in service. We're twenty-five years in service," Linda said, "and yet, we're like a start-up in the software realm."
Linda sought help securing a loan through Alberta Women Entrepreneurs in order to fund the new venture. "I think it's quite common for female entrepreneurs to self-fund. I would do lots and lots of jobs, save up the money, and then self-fund the next step. However, getting a loan allowed me to focus on growing this new leg of the business."
Her visionary approach to growing her business was recognized when she was selected as a finalist for the 2016 AWE Upsurge Award. Now she's focusing on expanding EWI Works into the United States after operating inside Alberta's borders for 25 years.
"I went on a trade mission last year to understand the market and how people do business down in the U.S.," she said. "We're going to want to penetrate into Europe and Australia down the road as well."
A world of opportunity awaits this driven entrepreneur.
EWI Works
EWI Works is a Canadian occupational ergonomics company. EWI Works provides information on ergonomic services including training/education, usability testing, design reviews, and industrial and office ergonomic assessments.
This success story is provided by Alberta Women Entrepreneurs (AWE) – dedicated to enabling women to build successful businesses.

3. Claudia Mutch
CHM Management Group Inc.
[image: https://canadabusiness.ca/site/assets/files/87798/9998554-1.jpg]Claudia Mutch found her passion through helping workers transition from one workplace to another and from one province to another. CHM Management Group is a unique Human Resources business offering construction safety courses, drug and alcohol testing, career transition services, job search advice, recruiting and much more. CHM Management is a one stop shop for all of your HR needs!
Claudia’s story started in 2007 when she decided to open her own business after working in the HR field. She wanted to assist workers looking for employment in areas of the country experiencing shortages of skilled labour. Claudia had to first decide which training courses would best fill the needs of employers from other provinces. She also worked hard to convince businesses in Western Canada to adopt a more efficient way of making their employees' job ready by offering their safety certification courses back East. When the economic climate changed in 2009, Claudia realized she had all her eggs in one basket and needed to diversify her offerings. Today, CHM Management offers a wide variety of training and development courses. Getting people back to work and finding employment to sustain their families is top of mind for Claudia and her staff.
Claudia prides herself on offering personalized services to her clients. She purchased an older home in the outskirts of Miramichi in 2012, renovated it and invited her clients to study in a relaxed home setting; she has since built an additional training facility which accommodates much larger groups and types of training. She often follows up with her clients to remind them that their certifications are about to expire — a service that is much appreciated by her clients. She offers flexibility in her training schedule to accommodate any last minute requests. Being from a small province where community and family are important, word of mouth has been the best form of advertising for her business. She also uses social media and text ads in local newspapers to spread the word about the services she can offer employment seekers. Her team is dedicated to providing the tools and services her clients need to succeed in their profession.
In 2010, Claudia received the Female Entrepreneur of the Year Award for the Northumberland region and in 2013 she was presented with the Provincial Female Entrepreneur of the Year Award. This is no small feat considering she works in a mostly male dominated environment. She credits some of her success to participating in a mentorship program offered by the CBDCs. Learning and sharing with other female business owners gave her insights into starting and running a successful business.  
Her advice to aspiring entrepreneurs — "Know who you are, what makes you tick and find ways to incorporate that passion into your business. You should also love to solve problems — they may lead you to an "aha" moment that could move your business in a new and different direction."
What’s next for Claudia and her business? Since welcoming a new grandchild, thoughts turn to family and retirement as well as what she will eventually do with her business. But for today those ideas are still far off because she loves her work and feels she has much more to do and much more to offer the workers of New Brunswick and Canada!
CHM Management Group
CHM Management Group provides professional recruitment services, safety training and consulting services to clients to help enhance their professional lives.
This success story is provided by the New Brunswick Association of CBDCs – providing business development help and support.

4. Dora Finlay
Leaside Group
[image: https://canadabusiness.ca/site/assets/files/84728/www_canadabusiness-1.270x0-is.jpg]When Dora Finlay was living in Nunavut in 2001, she started to think about coming back to St. John's. Her plan involved buying 2-unit houses to generate an income. A few years later when she was back in St. John's working, a 7-unit building in downtown St. John's came up for sale and she bought it.
Dora admits there may not be an obvious link between her academic background and the rental and business accommodation market in which she is now a serious player, but there's a definite connection. She holds diplomas in petroleum engineering technology and in information technology, but she says her previous experience helped get her where she is today. Her work in oil and gas has given her valuable information about what travellers want in the way of accommodations.
Expanding her business from apartment rentals into the tourism industry came about when Leaside Manor, which she describes as a “gem of a property”, hit the market. Leaside Manor was built in 1921 and is tucked away in the Waterford Valley area in St. John's. The sprawling estate had been operating as a B&B and was meticulously maintained when Dora viewed it.
“My husband and I had stayed there and we knew that we wanted to dive into that business. The property was perfect and we started putting the deal in place.” She purchased Leaside Manor in 2011 and was relieved that all the operational systems and processes were in place.
She couldn't pass up the opportunity when a few months later, Compton House, a neighbouring property, came up for sale.
With 53 rooms and 22 executive apartments, including a 22-room inn with restaurant and bar in Arnold's Cove, Dora's customer base is diverse. For the B&Bs, tourists flow through from May to October. In winter, they are kept busy with locals seeking a winter getaway. Corporate clients come from across the province, Canada and abroad.
The flexibility that comes from running her own business means that she can attend daytime events at her children's schools. Goal setting is what keeps her on track. “I’m a big believer in focusing on short and long-term goals,” she said.
In November 2014, she purchased the Monastery Spa and Suites, which puts her at the helm of a business with a combined total of 100 employees. She wants to bring the “Leaside touch” to the Monastery and, while she wants the efficiencies of bringing the two staff groups together, she plans to market it as an accommodations business with multiple properties, as well as a spa.
Of everything she has accomplished in such a short time, she's most proud of the opportunities she has created for her staff.
Leaside Group
Leaside Group properties are strategically architected to cater to the business traveler and provide elaborate meeting and event solutions. They are exquisite spaces borne out of that perfect combination of old world quality, excellence, and charm mixed with the convenient luxuries of contemporary urban living and décor.
This success story is provided by the Newfoundland & Labrador Organization of Women Entrepreneurs (NLOWE) – helping women in business start, grow and advance.

5. Anne Whelan
Seafair Capital Inc.
[image: https://canadabusiness.ca/site/assets/files/84895/anne-whelan.260x0-is.jpg]"I was always inspired by rural entrepreneurs — the guys who had five or six things going on," says Anne Whelan. "Their businesses were diversified but they didn't have to be huge to make a comfortable living."
Following their intrepid footsteps, today Anne Whelan is president and CEO of Seafair Capital a diversified, growth-focused group of companies with roots in Newfoundland and Labrador. We believe in unlocking potential to build strong companies that are a real part of the communities in which we operate. We aim to provide value for our customers, our communities and our shareholders. We also offer our employees respect, support and the opportunity to share in our successes. Whether through organic expansion, acquisition or partnerships, we get excited by the challenges and opportunities that business growth represents.
The entrepreneurial spirit that Whelan nourishes at Seafair Capital was recognized last December when the company won the Entrepreneurial Spirit Award at the St. John's Board of Trade Business Excellence Awards.
"That was one of my proudest moments," reflects Whelan, "because it was an award that was earned by the entire team, and it speaks to our forward-thinking vision. It was phenomenal."
Last year Seafair Capital was also ranked on the PROFIT/Chatelaine W100, a prestigious list of 100 leading women-owned businesses in Canada.
Whelan's group of companies has grown steadily but the reality of expanding a business can be difficult. "Seafair Capital has experienced massive growth and the results of that have not always been pretty," she admits. "But that doesn't stop us from pursuing the opportunities that such growth represents. We're ready for it, and we're excited about our future."
Like the path to success for many entrepreneurs, it didn't happen overnight for Whelan — or without some missteps. Yet it was often those missteps that made her and her company stronger. "I have learned more from the things that have gone wrong in my entire career than from any of the things that went right."
A renowned business leader in her home province, Whelan has received numerous awards and recognitions, including being awarded a Diamond Jubilee Medal in 2012 for her contribution to the development of home care quality and services to children, and becoming the second woman to be named Atlantic Business Magazine's CEO of the Year in 2014.
Seafair Capital Inc.
Seafair Capital Inc. is a multi-million dollar group of companies. With roots in Newfoundland and Labrador, Seafair Capital is growth-focused and diversified, operating in the home and community care, industrial, and hospitality/real estate industries. It employs more than 700 people.
This success story is provided by the Newfoundland & Labrador Organization of Women Entrepreneurs (NLOWE) – helping women in business start, grow and advance.

6. Lisa Will
Stonz Wear Incorporated
[image: https://canadabusiness.ca/site/assets/files/84725/lisa-will-large.200x0-is.jpg]What challenges did you face as a woman entrepreneur?
Where, what and when to let go! Initially, I tried to get involved in too many details which led to many sleepless nights. As an entrepreneur, it is important to know when to let go!
What were your major successes?
My major successes to date would include starting a business from a kitchen (cutting) table and basement and building it to include an amazing team of 7 employees, 6 expert consultants I call on, having Stonz offered by some of the largest and key Shoe, Children's, and Sport/Outdoor retailers in Canada, USA and Scandinavia. I have kept the work/life balance by managing to raise 2 amazingly kind, appreciative and hardworking little people who are now aged 13 and 10, and all the while remaining married. I have also been nominated and named as a Finalist as RBC's Entrepreneur of the Year.
Why did you start your own business?
I loved being outdoors and wanted to continue spending time outside with my new son…which meant he too needed warm footwear. I could not find anything on the market that filled my need for warm, soft-soled, stay-on footwear for my 5 month old. I knew it was a market need I had not seen filled. I was keen to begin a business and had been ready for some time to start one before my son came along. Prototypes were finished within 4 months of starting the business and a friend and I we were displaying them at a tradeshow in Vancouver within 6 months.
At what point did you know you had achieved success?
When people stop me mid-sentence and say, "oh Stonz, we know Stonz".  Or seeing our products at local parks and schools. These recognitions are very proud moments for both me and my kids. My kids are aware of how hard this has been, how much work it's taken to get here and how much personal time I've had to sacrifice to get the business to where it is today.
Do you have any advice or suggestions for aspiring entrepreneurs?
Train good people to help and grow with you, allowing you to work on the business, not only in it. And it's much more fun! Great employees will want only the best for the business and themselves.
How did the Women's organization you are affiliated with help you grow your business?
Our business advisor at WEC was like none other we had encountered before from a financial supportive organization. She made herself available at all hours which matches most entrepreneurs' wacky schedules. Her knowledge around both the business side and financial lending was impressive. The WEC loan has enabled us to build up our inventory for our growing client base, expand our product line and move to the next level by expanding into new world markets. WEC's due diligence process and belief in our business has been a great boost–an intangible benefit I never expected to get from a lender.
What's next for you and your business?
My goal is to continue growing the brand to include several option of multi season, high quality, and innovative kids footwear and gear.  Becoming a well-known brand in the world of eco conscious and long lasting products is very important to me; re-use, pass along and keeping out of a landfill is key!
Stonz
Stonz designs, makes and sells high quality outdoor kids gear including booties, mittz, linerz, rain boots, new super lightweight winter boots. They are made in Canada, hard soled and extraordinary light-weight that can withstand cold to -58F!
This success story is provided by the Women's Entreprise Centre – helping your business start, grow and succeed.

7. Andrea Feunekes
Remsoft Inc.
[image: https://canadabusiness.ca/site/assets/files/84718/andrea-feunekes-large.270x0-is.jpg]Years ago, Andrea Feunekes and her husband looked at the way land was being managed and knew there was a better way to approach sustainable resources. They decided to start their own business to see if they could figure out a way to make it work.
In 2015, Feunekes received the Startup Canada Lifetime Achievement Award, Atlantic Region for her work as CEO of Remsoft Inc. With Feunekes' leadership, Remsoft has flourished from a startup business to a major worldwide provider of spatial planning, analytics, and modelling technology. Feunekes is responsible for managing Remsoft's day-to-day operations, as well as business development, product strategy, and sales and marketing. The company's technology is used globally by over 200 clients, helping to balance priorities and conflicts in terms of sustainable resource management. 

Feunekes has also spent many hours mentoring and coaching emerging executives and business owners, and has even financially invested in some of her region's own startups.

Feunekes argues there aren't nearly enough female entrepreneurs, despite the fact that it's a very viable option for those trying to raise children while launching their businesses. When Feunekes started her company with her husband, they had two young children. She says being an entrepreneur allowed her more flexibility around how and when she worked.

“I could balance all the opportunities out there,” Feunekes says. “And that's one of the great things about being an entrepreneur, getting to control your own destiny.”
Feunekes says a company's results tend to be better by several percentage points when there are women in senior management positions. To her, this highlights the fact that women can be great entrepreneurs.

However, entrepreneurship, Feunekes says, comes with its own set of challenges. Feunekes describes one of the biggest struggles as feeling alone and unsure of who to turn to for advice. Often times, entrepreneurs think they need to have knowledge on their entire industry, but Feunekes says there is a learning curve that comes with starting a business.

“People sometimes forget that it's perfectly fine not to know everything and it's perfectly fine to own up to that and to go look for help,” she says.

Feunekes emphasizes the necessity to avoid thinking she's achieved complete success, because there is always another challenge to face around the corner.

“Saying I'm successful now means there is nothing left,” Feunekes says. “And there's always something left in business, which is the fun and exciting part.”

Feunekes says there were many times that her business reached standstills and stops, but they kept restarting and continuing on. Even with these difficulties, Feunekes says she considers being an entrepreneur a great path for Canadians considering it.

“If you're thinking about it, you shouldn't be afraid of failure because we all fail or trip. And there's nothing wrong with that,” Feunekes says. “It teaches you to get up and go try again.”
Remsoft Inc.
Remsoft Inc. is used by over 200 clients across the world, helping to balance priorities and conflicts in terms of sustainable resource management.
This success story is provided by Startup Canada – a national social enterprise supporting and giving a voice to entrepreneurs.

8. Adele Kulyk
Global Healthcare Connections Inc.
[image: https://canadabusiness.ca/site/assets/files/84721/adele-kulyk-large.270x0-is.jpg]What challenges did you face as a woman entrepreneur?
Initially, I had to (and still have to) work hard at ignoring that inner voice that may discourage taking action, speaking up or getting outside of my comfort zone. I connected with strong women in business, those who understood these challenges and empowered me to move beyond my fears. I am thankful for having an inspiring female entrepreneur as a role model, my Mother. In 1977 Mom bought the flower shop that she worked in and by 1983 had 3 locations and we worked together. Those were challenging times for women in business. Fortunately, when I started my business in 2010 there were organizations like Women Entrepreneurs to support women, I was well aware of them and this helped tremendously.
Why did you start your own business?
I was prompted by opportunity and necessity. At the time that I started global Healthcare Connections, I was out of work, I had a friend who needed help understanding and navigating his healthcare after a diagnosis of cancer and I found I could be of great support. Together we brainstormed on what skills I could build on and what people needed. I like independence, I like using my life skills and creativity to solve different problems in a meaningful way and being an entrepreneur allows me to do this.
[bookmark: toc2]At what point did you know you had achieved success?
My Mother taught me that success has nothing to do with what you gain in life or accomplish for yourself, it's what you do for others. I share her belief that having impact has to come from an authentic place, so by these measurements, we experienced success early and often in our business by providing helpful support to individuals and families when they needed it most. For those that measure economic success, this took a little longer, year five.
[bookmark: toc3]Do you have advice or suggestions for aspiring entrepreneurs?
Yes, most importantly, believe in yourself. Have patience while you put in the work, energy, research and time needed to foster your business. Lift others up, collaborate, innovate and adapt. We need to have role models, mentors -- this is a great advantage. Find a mentor who believes in you, who believes in what you are doing, one who will help you use the personal power within you to activate change and do good things in the world. Why this matters is because this is your world and because you can.
[bookmark: toc4]How did the Women's organization you are affiliated with help you grow your business?
Women Entrepreneurs of Saskatchewan offers invaluable resources for female entrepreneurs. They offered training and support to further develop my entrepreneurial abilities and attitudes, helped me to build new collaborations and leverage business ideas and through their one on one advisory services, assisted in setting goals and creating the vision to expand my business and generate jobs.
[bookmark: toc5]What's next for you and your business?
As entrepreneurs, we all bear a responsibility to activate our personal leadership power to play a significant role in the economy, whatever that looks like in our individual lives. The next piece for me is to give back by way of mentoring other entrepreneurs. For the business, it is to continue to grow our presence within and outside of Canada and to make healthcare more accessible for many by expanding our networked medical facilities and cancer support service offerings.
Global Healthcare Connections
Global Healthcare Connections is a Medical Travel Company providing concierge services to people by connecting them to qualified, accredited, and professional healthcare services worldwide.  We help you navigate a global healthcare system to find the right doctors, dentists and hospitals to treat your condition.
This success story is provided by Women Entrepreneurs of Saskatchewan Inc. – committed to assisting women advance their business.
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